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BENESSE GROUP CODE OF CONDUCT

To support “Benesse = well-being” for each individual

To sustain the provision of value to society

Established on November 5, 2001
Revised on January 28, 2005

As members of the Benesse Group, we will provide sustained support to the realization of “Benesse = well-

being” for all stakeholders.

By offering high-quality products and services, we will provide value to society and continue unremittingly

in advanced and innovative efforts to influence lifestyles and support the well-being of each individual.

By sustaining the provision of inimitable and distinctive value, we are committed to becoming an essential

presence for society today and tomorrow. The corporate social responsibility we aim to fulfill is to grow as a

company together with society. Being fully aware of the importance of contributing to the solution of social

issues, we will broadly invest management resources and specialized knowledge, particularly for research

activity in the educational field, to contribute to the solution of issues.

In the organization of business management, we will promote efforts in reforming corporate governance

as well as in compliance, risk management, human resources development, and the environment to

become a company worthy of the trust of customers, consumers, shareholders, employees, local

communities, and society.

As a member of the Benesse Group, each one of us without exception must conduct ourselves appropriately

and fairly in order to sustain the provision of value to society and to be worthy of society’s trust. To achieve

these objectives, the “Benesse Group Code of Conduct” specifies in practical terms the nature of conduct,

standards, and regulations to be observed.

*Please visit  http://www.benesse.co.jp/english/brand for details.

©Benesse Corporation All rights reserved.



FORWARD-LOOKING STATEMENTS
This annual report contains forward-looking statements concerning the future plans, strategies, beliefs and performance of Benesse Corporation and its subsidiaries. These
forward-looking statements are not historical facts. They are expectations, estimates, forecasts and projections based on information currently available to the company and
are subject to a number of risks, uncertainties and assumptions, which, without limitation, include economic trends, competition in markets where the Company is active,
personal consumption, market demand, the tax system and other legislation. As such, actual results may differ materially from those projected.



A
N

N
U

A
L R

EP
O

R
T 2005

Corporate Communication &
Investor Relations Department

1-34, Ochiai, Tama-shi, Tokyo 206-8686, Japan
Phone: 81-42-356-0808
Facsimile: 81-42-356-7301
E-mail: tokyoir@mail.benesse.co.jp
URL: http://www.benesse.co.jp/IR

Printed on recycled paper in Japan

A NewWorld of Learning

ANNUAL REPORT 2005
for the Year Ended March 31, 2005




